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RX Japanis Japan’s Largest Trade Show Organiser

The consisting shows)
are 353 in total.

Holding 96 exhibitions in 38 sectors a year!

RX Japan organises 96 exhibitions a year at large exhibition halls such as Tokyo Big Sight, Makuhari Messe and INTEX Osaka across a wide variety
of 38 fields including jewellery, fashion, gift items, electronics, energy, IT, cosmetics and medical.
RX Japan fully contribute to expand the exhibitors’ business by making the most of the expertise backed up with the experiences.
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Exhibitions organised by RX Japan ccs
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What is Al EXPO TOKYO?

1. Japan’s LARGEST BtoB Show for Al Technologies!

Al EXPO TOKYO is the largest* BtoB show for Al tech companies to sell their technologies to the growing market in Japan!

[ in 2015 | | in 2020 |
Growth of Al Market JPY JPY JPY

in Japan:  0.15 tition weh. 1,08 trittion w 1.9 3 triltion

eference to the exhibitor number of trade shows with the same concept.

2. Special zone dedicated to Generative Al

B‘ﬁ.lar ative Al Zone [Exhibitor Profile]

Set up a specialised zone dedicated to "Generative Al" that Development of generative Al (text, images, videos, audio, etc.)

is attracting global attention. Companies with solutions such Solutions utilising large-scale language models
as the following are encouraged to exhibit in this zone: Other generative Al-related solutions, etc.

3. Held inside NexTech Week Tokyo e

Al EXPO TOKYO is one of the consisting shows of NexTech Week Tokyo which gathers . QUANTUM — Ex@
advanced technologies such as blockchain, quantum computing, etc. Many of
professionals from various industries gather at once to see the latest technologies. . @ P ———— )




The Best Venue to Maximise Sales & Marketing Channels!

Exhibitor Profile Visitor Profile
Deep Learning Natural Language Processing (NLP) Manufacturing e Infrastructure/Energy e Retail/EC/Logistics
Machine Learning e Interactive Al « Edge Al e Al Application etc. Medical IT/Communication Finance etc.

The exhibition offers all the business activities, from generating new leads to receiving orders.
Based on own company’s needs, you can tailor your exhibiting.

Examples of marketing using exhibitions

Lead Lead Lead
Generation Nurturing : "rQualification
V V V 3
Generating Nurturing Qualifying Order Repeat

prospective customers : prospective customers : prospective customers customers

Acquiring new leads Raising motivation to introduce Qualifying high potential leads Approaching
through business card : | the product through presentations, | : through specific proposals existing customers

exchanges, surveys, etc. : demonstrations, etc. : and negotiations.

You can do all these at the same time

[Exhibit Requirement] All exhibitors must have at least one set of business table and chairs in their booths.

Better impression than having meetings standing around.
Reasons Having more specifics discussion with visitors.
Attracting more potential visitors to have meetings.

Satisfied Comments from Past Int'l Exhibitors @\«\) 4


https://www.nextech-week.jp/hub/en-gb/exhibit/comments.html?co=brc_en_ai

Held Twice in a Year! Exhibit both for your Business Expansion in Japan!

*The floor plan is subject to change.
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You can Advertise to Vast Majority of Visitors

Speaking Plan
AUTUMN at Keynote Session
0% B Show Management will advertise your session to the industry.

Info of your session applicants will be provided. You can approach

them right after the show.

Benefit 3 The cost is based on the number of applicants. Participation at a cost
according to the results.

First-come-first-served basis. [T R el )

Digital Signage Ads

on the Hallway
Digital signages will be placed on the hallway where there is huge traffic
of visitors.

Attract visitors to your booth by displaying your company name, booth
location and product information.

Price JPY 800,000 (tax excluded)

Digital signages on hallway with huge traffic

M Tokyo Big Sight Installation Location m Installation Image H Enlarged Image
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—
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Floor Map Ads
(On Digital & Printed Versions) Price’ JPY 500,000 (tax excluded)

All visitors will take a floor map at the entrance of each exhibition hall.

You can boost your company/brand recognition by placing your company's
advertisement. On the digital floor map, your banner ad will be linked to your
exhibit information page in the show exhibitor search page.

Every single one of our visitors takes the floor map

M Image

Link to your information page

Banne/Ada, in exhibitor search page

Banner ads on the your company

Digital map will lead to
information on exhibitor search page.

er a
floor map.

Exkfarter Dirctery
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Banner Ads on
Official Show Website

W Image

Price JPY 200,000 (tax excluded)

r— Official Show Website has a huge amount
= of traffic as the show is approaching!

You can inform your potential customers
of your participation widely.

*The location of the banners is subject to change.

W Official Website
e — s No. of PVs at the

2022 Spring edition: 116,232
B . . 2022103/01~2022/05,15

There are more other advertisements available. JLVLIEDRUEREETES v\g



https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/23/NexTechWeek23AT_SpeakingPlan0414.pdf
https://www.nextech-week.jp/doc_ad_en/



